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j ~and resort, in no way did'e

expect such a positive reSp
factly. For one who is mtlma
diner’s palate, Hyatt candldly :
have one of the best restaurants: m kf

‘I have to believe we're the best'becatise if l ;
could I possibly instill those values in our staff? How can
they achieve greatness and be proud of what they have
achieved? I believe most chefs are a peculiar breed..
high-strung, cocky, intense and most 1mportantl¥‘ proud
of what we do,” he states. His personal philoso
food is: “Just keep it simple and don’t mess wi

product too much.., use proper techmque and the rest
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By Agnes M. Abrau

shirt provided by Debenhams
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osm&is water sourced frorn a local water company.

. gene ous friend of the commumty, the resort also
donates used oil to the barangay for re-use. Moreover,

approximately 15 percent of its staff is from the host
angay in Punta Engano. Hyatt explains that they
deaded to keep staffing as local as possible early on.

How does a boutique resort survive in an indus

crowded with giant competitors? Hyatt has vaulted past
_his first hurdle with the success of abacé restaurant, and -

- once the resort opens in full swing, excluswlty, prnvacy and
ambxance WIl] be its smgular appeaI =L £
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